
 
 

What this research is about 

Many studies have investigated how drinking alcohol 
affects people’s gambling behaviour. These studies 
suggest that people who drink alcohol are more likely 
to gamble and experience negative consequences 
than people who do not drink. Negative consequences 
from gambling may include relationship and financial 
problems. Only one study has explored the reverse 
relationship of how gambling affects the amount of 
alcohol people drink. In that study, people who 
gambled bought more alcoholic drinks than people 
who did not gamble during the session. Gamblers who 
drank alcohol also lost more money than those who 
did not drink alcohol. In this study, the researchers did 
two experiments to further investigate how gambling 
affects the amount of alcohol people drink.  

What the researchers did 

In Experiment 1, the researchers recruited male 
university students who were social drinkers and 
recreational gamblers. All 53 participants were 19 
years of age or older, drank alcohol at least once a 
week, and had gambled at least once a month in the 
last three months. None of the participants met the 
criteria for problem gambling according to the 
Problem Gambling Severity Index (PGSI). Participants 
completed several questionnaires that assessed their 
alcohol use and expectations about the positive and 
negative effects of drinking, their experience with 
stress and depression, and their impulsiveness. They 
were also asked about their intention to drink and 
feelings of being stimulated (e.g., elated) and sedated 
(e.g., sluggish), typically associated with drinking 
alcohol. The researchers divided participants into two 
groups. One group played slot machines in groups of 
two or three for 30 minutes. After playing, they sat in 

a lounge area where they could see the slot machines. 
They could order drinks with or without alcohol at 
their own pace for 30 minutes. A second group 
watched a television show in groups of two or three 
for 30 minutes. They then sat in a lounge with no 
gambling machines for 30 minutes and drank at their 
own pace. Participants could talk to each other. The 
researchers monitored both groups for how much 
alcohol they drank and how fast they drank.  

What you need to know 

In this study, the researchers did two experiments 
to investigate how gambling affects alcohol intake. 
They recruited men who were at least 19 years of 
age, and who were social drinkers and regular 
gamblers. None of the participants had a gambling 
problem. In both experiments, participants either 
played on slot machines or watched a television 
show (TV) for 30 minutes. In Experiment 1, 
participants had the choice to drink alcoholic or 
non-alcoholic drinks for 30 minutes after gambling 
or watching TV. In Experiment 2, participants taste 
tested beer after gambling or watching TV. 
Participants who gambled on slot machines in 
Experiment 1 ordered more alcoholic drinks, drank 
faster, and had an increase in their intention to 
drink than participants who watched TV. The 
results of Experiment 2 did not support the results 
of Experiment 1. Participants drank about the 
same amount of alcohol regardless if they had 
gambled with wins, gambled with losses, or 
watched TV. The different findings might have 
been due to different study designs (e.g., drinking 
in a social setting or in isolation).  

Exploring how gambling on slot 
machines affects alcohol intake 
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In Experiment 2, the researchers recruited 29 men 
using advertisements on campus and in the 
community. All participants had gambled on slot 
machines in the past year. Participants completed 
questionnaires that were similar to Experiment 1. The 
researchers compared three groups: One group 
played slot machines and had wins, a second group 
played slot machines and had losses, and a third 
group watched a television show. After 30 minutes, 
participants went into a separate room to taste test 
five different beer varieties away from other 
participants. They rated each beer for taste and how 
much they liked it. Participants could drink as much of 
the beer as they wanted in order to rate them. The 
researchers monitored how much participants drank 
and how they rated each beer. 

What the researchers found 

In Experiment 1, participants who gambled on slot 
machines ordered more alcoholic drinks than 
participants who watched a television show. They also 
drank faster and had a greater increase in their 
intention to drink. Across both groups, feelings of 
stimulation increased after drinking alcohol. Previous 
studies have shown that the more players drink, the 
more they gamble. Together, these findings suggest 
that gambling and drinking reinforce each other. The 
more someone gambles, the more they drink, and the 
more they drink, the more they gamble. 

In Experiment 2, participants in all three groups drank 
about the same amount of alcohol. Gambling game 
outcomes (that is, whether someone won or lost) did 
not influence how much alcohol participants drank. 
The three groups also did not differ on their ratings of 
the beer or desire to drink. The gambling group with 
wins reported greater feelings of being stimulated 
after playing the slot machine compared to the 
gambling group with losses and the group that 
watched a television show. However, this occurred 
before the beer tasting. Overall, Experiment 2 results 
did not support the results in Experiment 1. The 
different findings might have been due to different 
study designs. Participants drank in a social setting 
with a view of the slot machines in Experiment 1, but 

participants drank by themselves without a view of 
the slot machines in Experiment 2. 

How you can use this research 

Policy makers could use this study to consider 
regulations around alcohol and gambling in bars and 
casinos. Future research could study how specific 
gambling events, such as jackpots and bonuses, affect 
the relationship between gambling and alcohol use. 
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Gambling Research Exchange Ontario (GREO) 

Gambling Research Exchange Ontario (GREO) has 
partnered with the Knowledge Mobilization Unit at 
York University to produce Research Snapshots. GREO 
is an independent knowledge translation and 
exchange organization that aims to eliminate harm 
from gambling. Our goal is to support evidence-
informed decision making in responsible gambling 
policies, standards and practices. The work we do is 
intended for researchers, policy makers, gambling 
regulators and operators, and treatment and 
prevention service providers.   

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca.  

https://creativecommons.org/licenses/by-nc/4.0/
mailto:luke.clark@psych.ubc.ca
http://dx.doi.org/10.1007/s10899-018-9787-6
mailto:info@greo.ca



